LAW 7089: Sales

An introductory course to commercial law, emphasizing code analysis and interpretation, with particular
reference to Article 2 of the Uniform Commercial Code. Subjects covered include the formation of the
sales contract and required formalities, warranties, shipment of goods, property risks, inspection rights,
and in general remedies for non-performance of sales agreements. The course will also cover, to a lesser
extent, Article 2A of the Uniform Commercial Code (which deals with leases of personal property), and
the impact of the Magnuson-Moss Act, state "lemon” laws, and state consumer protection legislation on
contractual terms affecting product quality standards.

Credits: 3.0
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