
EMB 1037: Market-Driven Strategies 

Strategic adaptation: How companies create value by adapting to predictable and unpredictable events 
and market conditions over relatively long periods of time. Topics: how companies sustain long-term 
growth and profitability by adapting to new competition, new technology, changing capital markets, 
social, economics and political events and conditions. Cases are used to conduct the analysis of 
adaptive strategy. 

Credits: 3.0 
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